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Serena Volo is Associate Professor of Tourism Marketing and Management at the Faculty of 
Economics and Management, Free University of Bozen-Bolzano, Italy, where she is also 
Director of the Bachelor Program in Tourism, Sport and Event Management. She is the Editor-
in-Chief of the International Journal of Culture, Tourism and Hospitality Research. She has 
chaired several editions of CBTS, the Consumer Behavior in Tourism Symposium, which is held 
annually at the Bruneck Campus of the Free University of Bozen, where she is also vice-
director of TOMTE, the Competence Center in Tourism Economics and Tourism Management. 
Her research interests include consumer behavior, tourism innovation, tourism statistics, 
tourism analytics, second-home tourism and destination competitiveness. 

 
 

Oswin Maurer is Dean and Professor of Management and Marketing at the Faculty of 
Economics and Management, Free University of Bozen-Bolzano, Italy. He is director of TOMTE, 
the Competence Center in Tourism Economics and Tourism Management and he has chaired 
all the editions of CBTS, the Consumer Behavior in Tourism Symposium, which is held annually 
at the Bruneck Campus of the Free University of Bozen. He has published in several marketing, 
business and tourism journals. His research interests include tourism management, 
consumer behavior in tourism, market development and entrepreneurship, tourism 
sustainability, well-being of residents in tourism destinations and tourism development in the 
Alpine area. 
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Daniel R. Fesenmaier is Professor and Director of the Eric Friedheim Tourism Institute (EFTI) 
and the National Laboratory for Tourism & eCommerce, Department of Tourism, Recreation 
and Sport Management, University of Florida. Dr. Fesenmaier is author, co-author and co-
editor of books focusing on information technology and tourism marketing including Tourism 
Information Technology, Foundations of Tourism Design and Analytics in Tourism Design. He 
is co-founding editor of Tourism Analysis; past Editor-in-Chief, Journal of Information 
Technology and Tourism and editor of the Foundations in Tourism Research Series, Journal of 
Travel Research. His current research focuses on Design Science in Tourism (DST) and, in 
particular, the design and impact of stories within tourism advertising and structure of 
emotions within the touristic experience. 

 

Bálint Kádár is Associate Professor at the department of Urban Planning and Design at the 
Budapest University of Technology and Economics. An architect, urban scholar and planner, 
his research focuses on the spatial development of urban tourism in European cities, and on 
the usage of user generated digital content in urban research. He also teaches the 
rehabilitation of historic urban centers, tactical urbanism and participatory design. He is 
activist in architectural NGOs since 2000, leading today the Hungarian Contemporary 
Architecture Centre (KÉK), and he also runs his architecture and urban design studio. 

 

Rebecca Pera is Assistant Professor in Marketing at University of Eastern Piedmont, Italy. Her 
research interests adopt qualitative research methodologies (ethnography techniques and 
creative qualitative workshops) focusing on consumer’s creativity, wellbeing, and storytelling. 
Her work has been published in a number of top-ranking international journals, among which 
Journal of Interactive Marketing, Psychology and Marketing, Journal of Business Research, 
Journal of Strategic Marketing and The Service Industries Journal.  

 

 

 

 

 

 



 
 

 
Noel Scott is Professor and Deputy Director, Griffith Institute for Tourism at Griffith University, 
old Coast, Australia. His research interests include the study of tourism experiences, 
destination management and marketing, and stakeholder organization. He is a frequent 
speaker at international academic and industry conferences. He has over 210 academic articles 
published including 13 books. He has supervised 19 doctoral students to successful completion 
of their theses. He is on the Editorial Board of 10 journals, a member of the International 
Association of China Tourism Scholars and a Fellow of the Council for Australasian Tourism 
and Hospitality Education. Prior to starting his academic career in 2001, Noel worked as a 
senior manager in a variety of businesses including as Manager Research and Strategic 
Services at Tourism and Events Queensland. 

 

Noam Shoval is Professor at Department of Geography and the Director of the European 
Forum at the Hebrew University of Jerusalem and Provost of the Rothberg International 
School. Since December 2015 he is serving as the President of the Israeli Geographical 
Association. Prof. Shoval completed his Ph.D. at The Hebrew University and conducted post-
doctoral research at the Department of Geography, King’s College, University of London. He 
was an Alexander von Humboldt Research Fellow at the Department of Geography of the 
University of Heidelberg (Germany). He spent an academic year as a visiting Professor at the 
Center for Urban and Social Research at the University of Pittsburgh, USA. Prof. Shoval's main 
research interests are urban geography and planning, urban tourism and the implementation 
of advanced tracking technologies in various areas of spatial research such as tourism, urban 
studies and medicine. Over the years he published over one hundred twenty scientific 
publications.  

 

Iis P. Tussyadiah is a Reader in Hospitality and Digital Experience in School of Hospitality and 
Tourism Management at University of Surrey, where she leads the Digital Visitor Economy 
Research Group and the Digital Lab. Her research interests lie in the intersection of digital 
technology and consumer behavior. She investigates the roles of information technologies in 
transforming traveler behavior, digging deeper into the processes of perception and emotional 
responses that lead to decisions and experiences. She served as Vice President of IFITT the 
International Federation for Information Technology and Tourism from 2014 to 2017. 

 

Giampaolo Viglia is Reader and Research Lead in Marketing and Hospitality Management at 
the University of Portsmouth, UK. His research interests lie in the areas of pricing, consumer 
decision-making, revenue management and online reputation. Methodologically, he enjoys 
both quantitative studies and conducting field and lab experiments. His approach is 
interdisciplinary, drawing on economics, management, and psychology. His work has been 
published in many the top marketing and tourism journals. He serves on the Editorial board of 
several international journals and serves as track chair at the European Marketing Academy 
Conference (EMAC). 
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Daniele Dalli is Professor of Marketing and Consumer Behavior in the Department of 
Economics and Management of the University of Pisa, Italy. He also teaches in other 
Universities, in Italy and Europe, in MBA and doctoral programs. He is the Coordinator of the 
Master program in Marketing Management. His research areas are: business ethics, 
consumer behavior, consumption communities, value co-creation. He has published in 
journals such as Journal of Business Research, Journal of Business Ethics, International 
Journal of Research in Marketing, Management Decision, Managing Service Quality. He is the 
co-author of a Consumer Behaviour textbook for undergraduate and master’s courses. He is 
member of the Editorial Board of Marketing Theory and acts as Editor of the Italian journal 
Mercati & Competitività. 

 

Matthias Fuchs is Professor of Tourism Management and Economics at the European Tourism 
Research Institute, Mid-Sweden University, Östersund, Sweden. His research areas include 
electronic tourism (mobile services, e-business readiness and impact, online auctions, 
business intelligence and data mining in tourism), destination branding and economic impact 
analysis. Matthias serves on the Editorial Board of the several top journals in the area of 
tourism research. He is Associate Editor of the Journal of Information Technology & Tourism. 
Matthias serves as director of IFITT Education (International Federation for Information 
Technology and Travel & Tourism). Matthias chaired the Research Track at the ENTER 
Conference in 2012 and served as the overall chair of the ENTER2018 Conference, Jönköping, 
Sweden. 

 

Sameer Hosany is Associate Professor of Marketing at the School of Management, Royal 
Holloway University of London. His research interests lie at the intersection of marketing and 
tourism, focusing on tourist behavior and emotional experiences. His academic work is 
primarily grounded in survey research methods and multivariate modeling techniques. Sameer 
is the incoming associate editor Tourism and Hospitality for the Journal of Business Research. 

 

 

 

 

 



 
 

 
Anna Irimiás is Associate Professor at Kodolányi János University Hungary since 2008 and has 
been Visitor Professor at Corvinus University Budapest. She graduated from the University of 
Messina in Italy in 2004 where she was awarded her doctorate in Human Geography in 2008. 
She has taught various tourism-related courses in Spain, Norway, Turkey and Italy. She has 
recently published her book on heritage tourism management and she is the author / coauthor 
of more than 90 academic publications and a volume on film tourism. Her current research 
interests include interculturality and emotional abilities, cultural tourism, film induced 
tourism, warscapes and heritage tourism management. 

 

Raija Komppula is Professor of Marketing, especially Tourism Business, at the University of 
Eastern Finland, Business School. Professor Komppula has several positions of trust in 
tourism industry in Finland, and she is member of AIEST and TRC (Tourist Research Center). 
The field of wellbeing tourism, with a focus on nature-based tourism and social tourism is a 
current research area of her research group.  

 

Rico Maggi is Professor at Università della Svizzera Italiana and has been Dean of the Faculty 
of Economics from 2009 until 2013. He teaches Microeconomics and Economics of Tourism at 
the University of Lugano. Prof. Rico Maggi is Director of the Istituto di Ricerche Economiche 
(IRE) where his research interests focuses on transport, tourism, urban and regional 
development. He is president of the Swiss Association for Transport Research and was 
member of the board of the Swiss National Science Foundation and of the Marcel Benoist’s 
Foundation. He is author of many articles published in international academic journals. He 
serves regularly as referee for international academic journals. His last books are “Verkehrt – 
Plädoyer für eine nachhaltige Verkehrspolitik“ (2010, Avenir Suisse) and “Zurigo Lugano 
Milano“ (2016,  Armando Dadò editore). 

 

Luisa Mich is an Associate Professor of Computer Science and Information Systems at the 
University of Trento, Italy. Her research interests include web presence strategies, creativity 
in requirement elicitation and linguistic tools for semantic annotation. She is an author of more 
than 150 papers that have appeared in journals, conferences, and workshops. She serves and 
has served on the program and organizing committees of several conferences and workshops, 
including NLDB, ENTER, REFSQ, and RE. She has lectured at and collaborated with several 
Italian and foreign universities. Luisa Mich is a member of the IEEE Computer Society, of the 
Association for Computing Machinery (ACM); of the International Federation for Information 
Technology and Tourism (IFITT) and of the AICA (Associazione Italiana per l’Informatica ed il 
Calcolo Automatico). 

 

 

 

 



 
 

 
Valeria Minghetti is Chief Senior Researcher at CISET, the International Centre of Studies on 
Tourism Economics of Ca’ Foscari University Venice. She has more than 20 years’ experience 
in teaching, researching and writing on tourism subjects and has worked on a number of 
projects for important national and international organizations (ISTAT-Italian National 
Statistics Office, EUROSTAT, European Commission, UNWTO, etc.). Her main fields of interest 
are tourism demand analysis and forecasting; tourism statistics collection (methodology and 
procedures); the effects of the diffusion of innovation technologies in the tourism market, the 
tourism industry and in destinations; macro-economics of tourism; the economic impact of 
tourism at different territorial scales; the interconnections between tourism and transports.  

 

Andrea Moretti is Professor of Relationship Marketing and Business Strategy at Udine 
University, Italy. After a doctorate from Ca’ Foscari University and SPRU University of Sussex 
(UK) he developed his research in the area of strategic management and marketing decision 
making in Tourism and Cultural Industries. He published several research papers on 
marketing of museum, theaters and SME in tourism sector. The current lines of research refer 
to religious tourism, the extreme consumer behavior (e.g. ironman, adventurous tourists, 
tattooed). He served has director of the Department of Economics and Statistics of the 
University of Udine from 2007 to 2015. 

 

Juho Pesonen is the Head of eTourism Research at the Centre for Tourism Studies in the 
University of Eastern Finland Business School. In his research, Juho focuses on how 
information and communication technologies are changing tourism business ecosystems and 
tourist behavior. He also has keen interest in destination marketing in digital channels as well 
as sustainable tourism business development. 

 

Günter Schamel is Professor of Agricultural and Applied Economics with research interests 
related to wine, tourism and cooperatives. He received his doctorate from the Dyson School of 
Applied Economics and Management at Cornell University and an MSc from UC Davis. Prior to 
joining unibz, he was professor at Humboldt University Berlin, had visiting appointments at 
Iowa State and Adelaide University, taught at Cornell, TUM, BSB Dijon and worked for the World 
Bank. He is a Fellow of the American Association of Wine Economist (AAWE) and affiliated with 
the Wine Economics Research Centre at Adelaide University, the Robert Mondavi Institute 
Center for Wine Economics at UC Davis and Bordeaux Wine Economics. He is a Board Member 
for AAWE, the Journal of Wine Economics (JWE) and Wine Economics and Policy (WEP). 

 

Oksana Tokarchuk is assistant professor in tourism management and marketing at Free 
University of Bolzano. She is member of TOMTE, the Competence Center in Tourism Economics 
and Tourism Management. Her research interests include behavioral economics, consumer 
behavior and quality of life applied to tourism.  

 


	CBTS_2018 1 Cover page
	CBTS 2018 4 Winter School & Summit_program_def

