EASYCHAIR TUTORIAL

CREATING AN ACCOUNT/LOGGING IN, SUBMITTING AN ABSTRACT AS TEXT AND AS PDF

Go to the CBTS 2016 conference submission system webpage on EASYCHAIR: (Figure 1)

https://easychair.org/conferences/?conf=cbts2016

1. Login to conference system

o If you already have an EasyChair account then use your User name and Password to log in

(Figure 1). If you need details on how to submit your abstract go to part 2 (Submitting an
abstract) of this tutorial.

e |f you need to create an EasyChair account click on create an account/sign up for an

account (see an example in Figure 1)

Figure 1: Log in or create an account into EasyChair for CBTS 2016

EasyChair uses cookies for user authentication. To use EasyChair, you
should allow your browser to save cookies from easychair.org.

Use your EasyChair account to log in.

User | |
name:

EasyChair

Password: | |

If you have no EasyChair account, create an
account

Forgot your password? click here
Problems to log in? click here




e Write down the captcha code and click on continue (Figure 2)

Figure 2: Captcha code

Create an EasyChair Account: Step 1
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To use EasyChair, one should first create an account. This is done to prevent misuse of the system. The procedure for
obtaining an account is the following.

1. You should type the words that you see in the image below and click on "Continue".
2. If you type the words correctly, you will be asked to fill out a simple form with your personal information.
3. After you filled out the form, EasyChair will send you an email with a link that you can use to create an account.

FOR KK KKK KKK KK

Please enter the words you see in the box, in order and separated by a space. Doing so helps prevent automated programs
from abusing this service. If you are not sure what the words are, either enter your best guess or click the reload image

next to the distorted words.

Type the text (: APTCHA
Privacy & Terms

e Fillin your name and email address and click on continue (Figure 3)

Figure 3: Enter basic information to set up an account

Create an EasyChair Account: Step 2
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Please fill out the following form. The required fields are marked by (*)

Note that the most common reason for failing to create an account is an incorrect email
address so please type your email address correctly.
EEEEEEEEEEE RS EEEEEEEEEEEEEEEEEEEE S

First name’ (*):

Email address (*):

I |
Last name (*): | |
I |
I |

Retype email address (*):

[ Conime |

T Note: leave first name blank if you do not have one. If you are not sure how to divide your name
into the first and last name, read the Help article about names.

You may also be interested about our policy for using personal information.




e You will receive a confirmation email. Click on the link provided in the e-mail to continue
your registration (see an example in Figure 4)

Figure 4: Confirmation email

Dear Mattia Cai,

We received a request to create an EasyChair account
for you. To create an EasyChair account, please click
this link:

https.feasychair.org/accounticreate.cqi?code=rx3faysqTradsWVWDiNg5s

Best regards,
EasyChair.

FPlease do not reply to this email. This email
address is used only for sending email so you
will not receive a response.

e Complete your registration (in your browser) by providing all the required information and
click on create my account (Figure 5)

Figure 5: Create your account

User names are case-insensitive

User name (*):

First namel"):

Last name (*):

Company/organisation

("):

Homepage:

Phone (*):

Address, line 1 (*):

Address, line 2:

City (*):

Post code (*):
State (US only) (*): v

Country (*): v
Password (*):

Retype the password
=)=

Create my account

") Note: leave first name blank if you do not have one. If you are not sure how to divide your name into the first and last
name, read the Help article sbout names.

ou may also be interested about pur policy for using personal information.

e Now you are successfully registered. To log in to the conference submission system
EasyChair webpage use your User name and Password. The link to the submission system is
available through the conference webpage or here:

https://easychair.org/conferences/?conf=cbts2016




2. Submitting an abstract (as text and as PDF)

Go to the CBTS 2016 conference submission system webpage (EasyChair):

https://easychair.org/conferences/?conf=cbts2016

From the main menu (on top) choose New Submission (Figure 6)

Figure 6: The main page

Help Log out

New Submission CBT52016 News EasyChair

CBTS2016 _ e

Conference Information

Acronym of the event: CBTS2016
Name of the event: Consumer Behavior in Tourism Symposium 2016
Web page: http://tor

e.unibz. it/

Contact emails: Serer

3. Volo@unibz. It

Submission page: https://easychair.org/conferences/?conf=cbts2016

Important Dates

description dates
conference  2016-12-14 - 2016-12-17

Now you are on the submission page. Follow the instructions and fill in all the requested
information. At first you must fill in Address for Correspondence (Figure 7)

Figure 7: Address for correspondence

Address for Correspondence

The information below will only be used for communication by post, if necessary.

Address, line 1 (*): Freie Universitat Bozen - Libera Universita di Bolzano
Address, line 2:  Universitatsplatz 1 - Piazzetta dell'Universita 1
City (*): Bruneck - Brunico

Post code (*): 39031

State (US only) (*):
Country (*): [ ltaly

In the next step please fill in author/authors information. You may speed up the process by
clicking on click here to add yourself (Figure 8).

Figure 8: Authors

Authors

For each of the authors please fill out the form below. Some items on the form are explained below.

« Email address will only be used for communication with the authors. It will not appear in public Web pages of this conference. The email address can be omitted
authors will also have no access to the submission page.

* Web site can be used on the conference Web pages, for example, for making the program. It should be a Web site of the author, not the Web site of her or his g

® Each author marked as a corresponding author will receive email messages from the system about this submission. There should be at least one corresponding

Author 1 (click here to add vourself) (click here to add an associate)
First name’ (*): |Mattia
Last name (*): |Cai
Email (*): | Matia.Cai@unibz.it

Country (*): | Italy 2]

Organization (*): |Free University of Bolzano-Bozen
Web site:

Corresponding author: ©




e Now is necessary to fill in Title of the Abstract and choose Category and Group (Figure 9).

To submit an ordinary research paper, select “Research paper”.
PhD students wishing to present their work during the PhD session must indicate this by
choosing “PhD session presentation”

Figure 9: Title

Title

The title should be entered as plain text, it should not contain HTML elements.

Title (*): |

e At this step provide a list of keywords that describe your paper. You must specify at least
three keywords, one per line (Figure 10).

Figure 10: Keywords

Keywords
Type a list of keywords (also known as key phrases or key terms),one per line to characterize your submission. You should specify at least three keywords.

environmental effects
input-output analysis
tourism satellite accounts
climate change

South Tyrol

Keywords (*):

e Select those topics that apply to your presentation (Figure 11).

Figure 11: Choose the relevant topics

Topics
Please select topics refevant to your submission from the following list.

Experiences, Emotions and Memories

[ ITheoretical and methodological advancements addressing [JInvestigations of the quests for extraordinary, surprising and
the complexity of the constructs. memorable tourism experiences.

[ Examinations of social memory in tourism.
Measurements of Tourism Experiences’ Emotions

{ICurrent methods and recent advancements in the

measurements of tourism experiences’ emotions. LJEmotions’ scales and self-reported methods.

{]Psychophysiological techniques to measure emotions and
their applicability to tourism research.

Memorable Tourism Experiences

[ Investigations of the factors that characterize memorable
tourism experiences.

[)Journeys through tourism memories.
CBTS "Classics"

[ Tourism Mobilities beyond Place: Time, Resources and [l Competitiveness, innovation and market research: Theoretical,
Perspectives methodological and practical developments

[IThe role of narratives in memories’ creation and retention.

[ Tourism and Quality of Life Research: Theories, Practices, (] Future Tourism Demand: Demographic, Behavioral and Social Changes.
Applications, and Challenges Challenges for marketers and economists

[ The changing face of tourism: Emerging issues for (] Ensuring validity in tourism consumer behavior studies and in
consumer behavior research and practice hospitality research: Issues of measurement and methodology




e Finally, you MUST submit a PDF of your abstract by using the field “Upload paper” (Figure
12).

Figure 12: Upload the PDF

Upload Paper

The submission should be in the PDF format (file extension .pdf). If you submit only an abstract, then tick the Abstract Only box, else upload the submission.

Paper:

| Browse... | No file selected. Abstract Only: [ ]

e Click on the Submit button (Figure 13). Do not press the button twice: uploading may take

time!

Figure 13: Finalize your submission

Ready?

If you filled out the form, press the 'Submit' button below. Do not press the button twice: uploading may take time!

Now you will see basic information about your submission (Figure 14). You can get back to the page with
your submission details anytime by clicking on Submission # (# denotes the number of your submission)
in the main menu. If you need to make any changes to your submission (update information, update
authors, submit a new version or withdraw your submission), use the links on the right side.

Figure 14: Submission overview

Title:
Category:

Authar
keywords:

Topics:

Abstract

Time:
Address:

first name
Mattia

If you want to change any information about your paper or withdraw it, use links in the upper right comer.
For all questions related to processing yaur submission you should cont

The submission has been saved!

Upload a new version
Withdraw

the conference organizers. Click here to see information aiout this conference.

Paper 2 (abstract only)
Estimating the carben footprint of tourism in South Tyral
Research paper
environmental effects
input-output analysis
tourism satellite accounts
dimate change
South Tyrel
Resources, sustainability and mobllities.
This study aims at developing estimates of the greenhouse gas (GHC) emission intensity of South Tyrol's tourism industry. Because tourism does not feature as a distinct industry in the system of natienal accounts, its CHG emission level cannot be readily
abtained from official statistics.
The analysis seeks to quantify bath the direct emissions arising from from supglving tourists with goods and services, and the indirect emissions asscciated with producing those goods and services. To this end, a three-region (South Tyrol, Italy, Rest of the

World) input-output (10} madel s developed. The model is constructed by integrating existing data fram a number of sources.

Direct and indirect carban emissions are computed by linking the I model with estimates of tourist demand obtained from South Tyrol's tourism satellite account. In this way, it is possible to examine the emissions associated with different types of tourists
and tourism-related industries, inspect the breakdown of emissions by industry, and compare the performance of tourism with that of other econamic sectors

Only few analyses have attempred to measure the carbon foatprint of tourism. Even fewer have sought to the do so at the subnational level. Applications of multi-regional I0 modeling - which allows locally produced products and imports o have different
carban Intensities - to this Issue are particularly rare. Alse, this study explores the potential for linking a number of datasers into a coherant 10 model,

In addition, to the extent that the necessary environmental impact data are available, the 10 model could be extended to analyze of tourlsm extemalities other than GHG emissions (e.g. waste).

Sustainability is becoming increasingly important as a factor of destination competitiveness. The madeling tool developed in this study can help tourism policy-makers analyze and communicate the environmental performance of the industry.
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